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Context 
 
 

In June 2009 we sent out - via Oxfordshire Mind projects, Notes of the Week 
and our website - an organisational questionnaire in order to gain feedback 
from people using our services on different aspects of the organisation. The 
main areas we asked about were: 
 

·  Experience of Oxfordshire Mind 
·  Keeping informed 
·  Being involved 

 
It was also intended that this questionnaire would give Oxfordshire Mind the 
opportunity to draw on the knowledge and innovations of the people who use 
our services, especially around the areas of access and how people can 
become involved in the services, projects and organisation. 
 

The Questionnaire 
 

The questionnaire, which is included in appendix 1, involved some questions, 
which were tick box style and others, which were open questions where 
respondents could write whatever they chose in answer. All of the comments 
to these questions have also been included in appendices 2 to 6. 
 
 

Response 
 

The response and number of completed questionnaires was very pleasing 
with 152 being returned. Not everyone answered all of the questions with 
some questions receiving very high numbers of responses and a few 
questions getting far fewer responses. The percentages shown in this report 
are based on the numbers of people who answered the specific question, not 
the number of questionnaires returned. 
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Results and Findings 
 

 

Experience of Oxfordshire Mind 
 

 
What is your experience of Oxfordshire Mind?  

·  Excellent  
·  Good 
·  Satisfactory   
·  Poor  

 
All 152 respondents answered this question with 88% of respondents grading 
their experience of Oxfordshire Mind to be either ‘excellent’ or ‘good’ and 1% 
as ‘poor’. 
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How well do you think Oxfordshire Mind manages chan ge?  
·  Excellent  
·  Good 
·  Satisfactory  
·  Poor  

 
138 of the 152 respondents answered this question with 79% marking 
Oxfordshire Mind either ‘excellent’ or ‘good’ at managing change and 2% as 
‘poor’. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
What services should Oxfordshire Mind provide that we don't? 
 
This question was left open for respondents to suggest what services people 
would like to see Oxfordshire Mind provide, which we don’t currently. The full 
list is attached as appendix 2. The main themes of the answers were: 
 

·  More classes & groups 
·  Trips out & holidays 
·  Extended hours & services 
·  Advice 
·  Physical activity & exercise 
·  Other services 

 
What does Oxfordshire Mind do well? 
 
Again this question was open for respondents to feedback which aspects of 
our services they feel we do well. The full list is included as appendix 3  
 
The main themes of what Oxfordshire Mind does well were: 
 

·  Bringing people together 
·  Help & support 
·  Community Resource Projects 
·  Atmosphere 
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·  Staff 
·  Information & publicity 

 
What doesn’t Oxfordshire Mind do well? 
 
The full list of comments of what respondents felt Oxfordshire Mind does not 
do well is available as appendix 4 
 
The themes were: 
 

·  Communication 
·  Services 
·  Other 
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Keeping Informed 
 

How did you first hear about Oxfordshire Mind? 
·  Leaflet/poster 
·  Mind website 
·  Word of mouth 
·  GP 
·  CMHT 
·  Other health professional 
·  Other agency 
·  OMHI website/phone 
·  Other (please specify)  

 
Establishing how people first heard about Oxfordshire Mind is a very 
important area for the organisation. 151 of the 152 respondents answered this 
question. Over one quarter of respondents (26%) heard about Oxfordshire 
Mind through ‘word of mouth’ with almost half of the respondents (46%) 
hearing about us through a healthcare professional including GPs and 
CMHTs. 
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Other specific ways people heard about us are outlined in the table below: 
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How do you keep yourself informed of what is going on within 
Oxfordshire Mind? 
 
For this question we asked respondents to circle all of the categories 
applicable to them as people often use more than one medium for keeping 
informed. 73 people get their information directly from our various projects 
and 82 people also keep informed through materials we produce such as 
Month in Mind, Notes of the Week and project publicity  
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We asked people who responded saying they get information through ‘other’ 
means to indicate what those ‘other’ ways are. These included word of mouth, 
information directly from project workers, general meetings and emails. 
 
How well do you feel Oxfordshire Mind communicates with you?  

·  Excellent  
·  Good  
·  Satisfactory 
·  Poor  

 
Again 138 out of the 152 respondents answered this question. Around three 
quarters (74%) of the people who answered this question felt that Oxfordshire 
Mind’s communication with them was either ‘excellent’ or ‘good’ with 4% 
replying communication was ‘poor’. 
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How often do you read Notes of the Week?  
·  Most weeks  
·  Once or twice a month 
·  Less often than once or twice a month 
·  I never read it  

 
Notes of the Week is a publication for anyone connected to Oxfordshire Mind 
– service users, workers, volunteers, supporters etc – and is a resource for 
getting out information about Oxfordshire Mind’s activities, other 
organisations, campaigns and events. It is distributed both as an e-newsletter 
and in hard copy. Hard copies are always available in projects. 46% of the 
138 people who answered this question read it at least ‘once or twice a 
month’ with 29% of those reading it ‘most weeks’, 16% reading it ‘less often 
than once or twice a month’. 38% ‘never’ read it.  
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Being Involved 
 

 
Do you feel you have had the opportunity to be invo lved with 
Oxfordshire Mind? 

·  Yes 
·  No 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
If so, in what have you been involved? (Please circ le all those applicable 
to you) 
 

·  Recruitment                                 
·  Campaigning                                
·  Policies 
·  Planning days                             
·  Running the project I use             
·  Housing forum 
·  Other (Please specify)  

 
Service user involvement is an integral part of Oxfordshire Mind. Service 
users are encouraged to be involved in different ways and for different 
reasons. In some areas, for example recruitment, planning, reviewing policies, 
the Housing Forum etc, working with the expertise service users offer is vital. 
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This question also encouraged people to specify what other ways they have 
felt involved in the organisation. The most common form of ‘other involvement’ 
was ‘helping in a project’ (9 responses), which along with ‘helping with 
cooking’ and ‘planning activities’ (7 responses) could also have been included 
as ‘running the project’ (20 responses) which would make this the most 
common type of involvement. ‘Planning days’ (25 responses), ‘recruitment’ 
(19 responses) and ‘campaigning’ (14 responses) were also popular forms of 
involvement. 
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What would you like to become involved (or more inv olved) in? 
 
This question was designed to encourage people who use Oxfordshire Mind 
services to think of ways they could become involved and to give the 
organisation ideas of areas in which service users could become more 
involved. A full list of responses is available as appendix 5 
 
There were three main areas identified: 
 

·  Activities 
Including ‘helping to do things with other people’, gardening, ‘Teaching on 
subjects I am familiar with‘ etc 
 

·  Project management 
Including ‘Running of extra sessions by service users’, ‘Making centre 
decisions’, ‘Planning days’, ‘Networking’ etc 
 

·  Other 
Including  ‘Happy to be involved in any area’, ‘Campaigning more’, 
‘Fundraising’ etc 
 
 
 
Do you think Oxfordshire Mind encourages people fro m ‘hard to reach’ 
groups? (eg. People from BME communities, young peo ple etc) 
 
Just over half (77) of the 152 respondents answered this particular question. 
Almost three quarters (73%) of those saying Oxfordshire Mind does 
encourage people from ‘hard to reach groups’, 9% saying the organisation 
doesn’t encourage people and 18% saying that more could be done in this 
area. 
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What else can Oxfordshire Mind do to increase acces s to people from 
'hard to reach' groups? 
 
Again this question was designed to encourage respondents to consider 
different ways in which Oxfordshire Mind could engage with particular people 
who may not, for whatever reason, be able to access services easily. It is also 
an opportunity for the organisation to be informed through service users’ 
expertise and experience. The full list of comments are available as appendix 
6, with comments including ‘More publicity in local paper etc’, ‘Leaflets in 
different languages eg. Chinese - interpreter if needed’, ‘I think Mind should 
be in all GP surgeries’ 
 
 
 
Stuart Reid 
Amy Franklin 
July 2009  
 


